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Introduction and Report Overview
This report covers findings from a recent survey sent out to Kent residents, to gather valuable

insights into their perceptions of seasonal tourism, as well as the impact of the COVID-19 pandemic

on local communities. This survey is the fourth wave in a series of surveys that are being completed

and it is based on winter tourism in 2021/2022, with the previous wave having been conducted last

year, based on summer tourism in 2021. This report will look to focus on outlining key findings from

Kent residents based in Gravesham Borough.

This activity is part of the Interreg EXPERIENCE project, an exciting €23.3 million European-funded

project, centred on the development of off-season bookable experiences, with a focus on overnight

stays, to extend the tourism season. This concept is supported by the growing demand for

experiential tourism, and subsequently presents an opportunity for businesses and destinations to

not only increase visitation in the shoulder months, but to also strengthen the resilience of the

sector post-COVID. The principle of sustainable tourism is also a topic that is embedded in the

project’s approach, as it seeks to ensure sustainable growth of seasonal tourism without

compromising eco-systems and quality of life for local residents. The contribution that the project

will bring to Kent is vital, aiming to stimulate economic, social and environmental benefits to

communities and the wider destination. Moreover, the revenue generated will be used to help

protect and maintain historical and cultural attractions, that are integral to the county's tourism

landscape, product offering, and sense of place.

The support of residents and local communities is fundamental to successful tourism development
and continuity, and can have a considerable impact socially, economically and on general
wellbeing. Therefore, by monitoring these impacts over a series of surveys across the lifetime of the
project, any changes to perceived impacts can be tracked and any trends can be identified.
Furthermore, by assessing impacts and perceptions over the peak summer and winter season, any
parallels and contrasts can be drawn, allowing findings to be aligned to help support and inform
wider project activity.

Sustainable growth of seasonal 
tourism without compromising 
eco-systems and quality of life 

for local residents
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This report is based on findings emerging from the fourth wave of data collection, integrating
perceptions around the impacts of winter tourism, with the central aim to identify key areas that
differ from the sentiment expressed in previous waves of the survey. By doing this, key trends and
parallels will be outlined to create a picture of how seasonal changes in tourism activity can impact
residents’ views towards the sector, highlighting the benefits and challenges it can bring to local
communities.

The report will include the following sections listed below, followed by some key takeaways and
recommendations, which will be compiled to help inform wider project aims and objectives,
alongside future waves of the survey.

• Perceived impacts and benefits of winter tourism
• Impact on wellbeing and emotional connection to local area
• Changes to visitor footfall and local engagement with attractions and facilities
• Resident working patterns and engagement with facilities
• Resident travel behaviour and perceptions of local area for leisure
• Top positive and negative impacts of tourism and overall support

Please note, that the report published following the first wave of the residents' survey aimed to act
as a benchmarking tool for future waves, and covered results for all questions, to help create a
picture of residents’ then current perceptions and support of tourism. Subsequently, as previously
highlighted, further reports will focus on outlining key differences and trends. However, in each
respective section, questions that did not meaningfully fluctuate will be acknowledged.
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Given the unprecedented impact of COVID-19, previous waves aimed to outline and monitor the implications of the pandemic. Furthermore, insights gained
were key in helping to track any changes in perceived benefits and risks associated with tourism, at different times of the year. To achieve this, previous waves
segmented questions into a pre and post COVID context, however, as we emerge from the pandemic, this wave’s survey was adapted to bring questions back
into the present context, based on residents’ current perceptions and support of tourism in their local area.

When adapting the survey, additional questions were also

added (see green box), to gain a more in-depth

understanding into resident travel intentions & behaviour.

This will enable tourism organisations to target marketing

activity to the hyper-local segment more accurately, in line

with their leisure preferences and behaviour.

Please note, when comparing findings with previous waves, it
will be imperative that these are understood within the
context of their own time.

This includes the impact of varying COVID-19 restrictions and resident activity and engagement, with some results being significantly altered due to
restrictions imposed at the time. The timeline presented above aims to act as a visual for these periods, however each individual report ensures
findings are presented in the context of circumstances at the time of data collection.

o If residents have had friends or relatives staying over in the

last 6 months prior to data collection.

o Where residents would take/recommend friends and family

to visit in their local area

o General travel intentions & changes to behaviour following

the pandemic

o Sources of information used when planning a local leisure

trip

o Working patterns (e.g. working in a hybrid way following the

pandemic) & engagement with local eateries & outdoor

spaces when working from home



Methodology
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12 minutes to 
complete

Online survey 
sent out to 

Kent Residents

42
Respondents

Data was collected through an online survey aimed at Kent residents via Visit Kent’s and

partners’ resident databases and shared via promoted post on social channels. The survey

was also incentivised and gave respondents an opportunity to be entered into a prize draw.

The survey was targeted at those who live within the county and required respondents be 18

years or over to participate. Respondents’ participation in the survey was also voluntary and

they were able to discontinue the survey at any point. All data collected was kept strictly

anonymous and confidential.

The survey itself was scripted and hosted by the University of Surrey, who are also partners in

the project and following data collection, data was shared with Visit Kent to be analysed for

the purpose of this report. Prior to analysis, any partial responses up to an agreed point in the

survey were removed for consistency and accuracy purposes. For the purpose of this

dashboard, data was segmented and analysed by those living in Gravesham, which included

a total of 42 respondents. However, please note, as not all survey questions were mandatory,

sample sizes for certain questions may differ.



Sample and Demographics
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31% 64%

Gender (%)

Town
55%

Village
41%

Rural
2%

Area of Residence (%)

KDAONB
24%

• To create a picture of the sample, the survey asked respondents various demographic questions including age and gender.
• The majority of residents were female, alongside residents within the 35-64 age group.
• In terms of area of residency, residents most commonly stated they live in a town setting, alongside 55% of residents having lived in their local area for over 25

years.
• Overall, these demographics mirror previous waves, however for wave 4 a larger proportion of residents (+6%) stated they have lived in their local area for

over 25 years. Alongside this, a greater proportion of residents stated they were retried (+9%).

>5yrs
7%

5-25yrs
38%

>25yrs
55%

Length of Residency (%)

Age Category (%)

Work Status (%)

7%

50%

33%

10%

18-34

35-64

65 and above

Prefer not to
say

33%

14%0%

36%

7%Employed full-time

Employed part-
time

Student

Retired

Unemployed

Self-employed
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The survey was broken down into various sections, the first of which looked at
the perceived impact and benefits of winter tourism locally. Firstly, residents
were presented with a list of statements about the impact of winter tourism on
their local area, and were asked to indicate how much they agreed or
disagreed with each statement.

Respondents were also informed that ‘local area’ is defined as the
city/town/village that they live in, rather than their home/place of residence. The
survey also defined any references to ‘tourism’ as people on day trips and those
coming from further away for a few days or more.

As with previous waves certain responses throughout the report have been
combined, for example those that selected ‘strongly agree’, ‘agree’ and
‘somewhat agree’, to present a level of overall agreement or disagreement.
However, a full list of questions and percentages will be included for each
section in the appendices. All questions discussed will be those that show a
meaningful difference compared to previous waves, to create a picture of
seasonal trends and changes, and where appropriate findings will also be
compared to Kent-wide findings from wave 4.

‘Day trips and those coming from further 
away for a few days or more’ 
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Local Economy – Results show that a higher percentage of Gravesham residents agreed that tourism improves the local economy (+12%), compared to wave 3.
This increase in agreement may be due to the continuing recovery of the tourism sector following the COVID-19 pandemic, which has improved resident
perceptions of the sector’s contribution to the local visitor economy.

Parking – Results show a decline
in the number of residents
agreeing that tourism limits
parking spaces, with agreement
also being lower compared to
Kent sentiment as a whole for
wave 4. However, this still
represents a significant
proportion of respondents.
Therefore, this does still highlight
an area of concern among local
residents, and activity should look
to address this issue and ensure
that residents have access to
parking spaces.

Availability of Local Facilities –
Wave 4 findings show a +21%
increase in agreement that
tourism increases the availability
of local recreation facilities and
opportunities, compared to wave
3, with this returning to a level
seen in wave 1 & 2.

+21%

Kent Wave 4

92%

71%

80%
-2%

81%

‘Tourism limits parking spaces 
available to local people’

‘Tourism improves the local 
economy’

‘Tourism increases availability 
of local recreation 

facilities/opportunities’

58%

Agreement

85%

84%

Wave 1 Wave 2

92%

82%

68%

Wave 3

72%

63%

+7% -11%

-19%

Wave 4

93%

54%

84%

-18%

+12%

+10%

vs. Kent

vs. Kent

vs. Kent

+4%
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Local Transport Services – Findings show an improvement in resident perceptions surrounding local transport services as a result of tourism, with a +16%

increase in agreement compared to wave 3. This is also the highest level of agreement seen throughout each of the waves conducted so far, and may

demonstrate acknowledgment of improvements and developments in this area. However, with recent rail strikes and various disruptions caused by this, it will be

important to continue to monitor this further.

Impact to the Environment –

Compared to wave 3, findings

show an improvement in residents’

views towards tourism being

harmful to the environment. This is

perhaps reflective of residents

being more aware of activity to

help minimise this impact, and it

will be important for destinations

to continue to share information on

sustainable activity and actions

being taken by businesses to

further improve upon this

perception.

Local Infrastructure – Residents

were significantly more likely to

agree that local infrastructure is

improving. This shows great

success in this area and

demonstrates that residents may

be more aware of ongoing or

planned developments in their

local area to improve facilities.

Local infrastructure is 
improving (e.g. public toilets, 

car parks, playgrounds, 
footpaths, cycle paths)

+29%

Kent Wave 4

23%

54%

46%

+9%

-8%

15%

‘Tourism is harmful to natural 
places like the countryside or 

coastal areas’

‘Local transport services are 
improving’

44%

Agreement

9%

28%

Wave 1 Wave 2

12%

20%

53%

Wave 3

60%

21%

-+7%

+1%

Wave 4

31%

50%

50%

-10%

+16%+3%+3%

vs. Kent

vs. Kent

vs. Kent



*% of agreement is a combination of percentages of those that selected- ‘strongly agree’, ‘agree’ and ‘somewhat agree’ BASE:42

KENT WAVE 4*

87%

83%

66%

49%

82%

84%

45%

8%

38%

55%

82%

33%

63%I feel safe in my local area

90%

68%

62%

60% 51%

71% 66%

I am very satisfied with my life

I live in a beautiful area

My local area is peaceful & calm 61%

69%

90%

WAVE 1* WAVE 2*

Tourism protects and enhances 
the natural environment

Winter/summer tourism would 
not be a reason to move away 84% 71%

Having visitors around me
helps me feel more strongly
connected to my local area

50%51%

WAVE 3

63%

48%

66%

39%

I dislike living here 18%7% 21%

WAVE 4

93%

71%

62%

84%

84%

14%
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Residents were also more likely to agree (+18%) that winter tourism would not be a reason
for them to move away from their local area, compared to the previous wave based on
summer tourism.

Results show an increase in the percentage of residents that agreed they live in a beautiful

area compared to wave 3 (+8%). Overall, this demonstrates a strong sense of pride

among residents, with 71% agreement.

Findings show a +14% increase in the number of residents that agreed their local area is
peaceful and calm, compared to the previous wave, further demonstrating a sense of
satisfaction with the local area.

Mirroring previous findings that less residents feel tourism is harmful to the natural

environment, results also show an increase of +22% that tourism helps to protect and

preserve the environment.

Results also show an increase of +21% in the number of residents that agreed they feel safe
in their local area.
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Impact to Household Finances since COVID-19

Improved

14%  11% 18% 10%
Stayed the same

61%  59%  58% 52%
Worsened slightly

20%  17%  15% 31%
Worsened significantly

4%  13% 9% 7%

In terms of changes to household finances, there was a decrease of -8% in number of
residents who stated their household finances had improved, alongside an increase of
+16% in those stating this had worsened slightly. Overall, this indicates that some
residents may be experiencing financial difficulties, likely due to the increase to cost of
living, in addition to inflation and fuel prices.

Results show that in terms of resident activity in winter 2021/22, 48% of Gravesham
residents stated they stayed at home because of COVID-19, followed by ‘would always
have stayed at home’ and those that went on a trip outside of Kent as they normally
would (both 19%).

57%

80%

42%
48%

4%
15% 19%17%

33%

19%

6% 4% 9% 5%
16% 15% 10%

0%

20%

40%

60%

80%

100%

WAVE 1 WAVE 2 WAVE 3 WAVE 4

Resident Winter 21/22 Activity – Gravesham Residents

Stayed at home because of COVID-19 Would always have stayed at home

Went on vacation outside of Kent as I normally would Went on vacation outside of Kent because of COVID-19

Went on vacation within Kent



Social and Cultural Risks Post COVID-19
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• The survey then explored the social and cultural impacts of tourism,
where firstly residents were asked whether they had observed any
change in visitor numbers in their local area compared to summer 2021.
As seen in the graph, during winter 2021/22, 31% of residents observed
an increase in visitor footfall compared to summer 2021, a slight increase
of +4% compared to wave 3.

• However, 64% selected ‘neither or don't know’, up from 58% in the
previous wave, with a smaller percentage of residents observing a
decrease in footfall (-10%).

• Overall, results indicate that residents are seeing more stability in terms of
changes to visitor footfall compared to previous waves, with a similar
result seen countywide.

• Alongside this, the survey also looked to gain an insight into resident
engagement with local attractions and facilities, with results showing that
31% of residents stated this had increased.

• However, similar to visitor footfall, a higher percentage (+13%), selected
‘neither or don't know’, again potentially showing more stability.

1%

10%

47%

14%

27%28%

8%

43%

4%

17%

9%

18%

58%

12%

3%
5%

26%

64%

5%

0%

10%

20%

30%

40%

50%

60%

70%

Increased a lot Increased a little Neither/Don’t know Reduced a little Reduced a lot

The number of visitors in my local area has...

WAVE 1 WAVE 2 WAVE 3 WAVE 4



Perception as a Tourist Destination and Main Attraction
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• 60% of residents stated they consider their local area to be a tourist destination, with the remaining
percentage disagreeing with this. Compared to previous waves, agreement has seen a significant increase
(+36% vs. wave 3), potentially indicating growing recognition of tourism in the area.

• Looking at residents’ perception of their area’s main attraction, the largest proportion selected museums and
historic sites (33%), with this seeing an increase of +18% compared to the previous wave. This was then
followed by the countryside (29%), with this seeing a decrease of -10% vs. wave 3. Looking at other results,
the percentage of residents that selected the coast/beaches saw a decrease of -7% compared to wave 3.

• Overall, results demonstrate the strength of the heritage and countryside offering to local residents, and
highlights the quality of this in the area. Alongside this, new to wave 4, this question also included cultural
attractions, selected by 2% of respondents.

Shopping
6%
9%

12%
10%

Coast/Beaches
7%
6%

21%
14%

Countryside
28%
47%
39%
29%

Museums and Historic sites 

42%
17%
15%
33%

Outdoor Attractions

10%
13%
3%
5%

Wave 1
Wave 2
Wave 3
Wave 4

Do you 
consider your 
local area to 
be a tourist 
destination? 

Yes
60%

No
40%
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Looking at the following statements, which one best describes your working 
patterns considering the COVID-19 pandemic? %

I have always travelled to work, and I have continued to do so over the 
pandemic 39%

I have always worked from home 9%

Since the pandemic, my organisation introduced working from home 
measures, but I have now returned to the workplace full-time 13%

Since the pandemic, my organisation introduced working from home and 
hybrid measures that are continuing, and this is now combined with days at 
the workplace 30%

Prior to the pandemic, I had already began working in a more hybrid way 
(for example working from home on certain days) 4%

Other 4%

As a new addition to the survey, respondents were asked to specify what best
describes their working pattern considering the pandemic.

• As illustrated in the table, the largest proportion of residents specified they
have always travelled to work and continued to do so throughout the
pandemic (39%). This was then followed by 30% who specified that their
organisation introduced working from home as a result of the pandemic,
and have continued hybrid measures, with a mix of home and office-based
working.

• Overall, results show that over a 1/3 of residents may be key-workers or
working in industries that continued to operate more normally over the
pandemic.

• In addition, findings also demonstrate the growing adoption of hybrid
working measures among organisations, and as a result local residents are
spending more time in their local area.

• Residents that specified they work from home in some capacity were also asked if when doing so they engage more frequently with local cafes/shops, in
addition to outdoor green spaces for walks or cycling.

• Findings show that 60% agreed they have used more local café and shops when working from home. This percentage was also higher than Kent results as a
whole (43%), demonstrating additional benefits to the local visitor economy.

• In addition, 90% of residents agreed they access outdoor green spaces more frequently when working from home, highlighting the social and wellbeing
benefits to residents and that they are engaging with these spaces locally. This was again higher than Kent results (69%) and shows that residents are very
engaged with outdoor spaces when working from home.
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Have you had any friends and 
relatives to stay with you in the 

last 6 months for leisure 
purposes?

Yes      No

31%  69%

Specific attraction website (64%)

Kent destination website (60%)

Visit review websites (e.g. TripAdvisor, 
Booking.com, Expedia) (45%)

In order to gain a deeper insight into residents’ leisure travel and intentions, the survey asked a series of
questions about travel intentions and behaviour locally.

• 50% of Gravesham residents stated that they intend to take more day trips in Kent during 2022,
alongside 14% in the case of overnight trips. This demonstrates an opportunity to promote days out
and short breaks close to home to local residents, including new and experiential tourism activities and
attractions.

• In support of this, findings show that 31% have had friends and relatives to stay in the last six months for
leisure purposes. This also highlights a key opportunity to promote days out and share inspirational
content for residents and the VFR market.

• Looking at sources of information used when taking a trip locally, the three top sources remained the
same compared to Kent as a whole, as shown below.
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The survey then asked residents – Based on your experience as a visitor within
Kent, for a day trip or a short-break, when showing friends and relatives around
Kent, where would you take them or what would you recommend that they do?
Responses were analysed and categorised thematically by the frequency in
which they were mentioned.

• As seen on a county level, one of the most popular word cited were castles,
highlighting the prominence of the heritage offering in the minds of residents
and their friends and family, with additional mentions of specific attractions
including Rochester Castle, in the neighbouring area of Medway.

• However, the most common mentioned word was walking, demonstrating
the popularly of this activity. The outdoor offering continued to emerge
strongly, including residents looking to take their friends and family to parks
and gardens, in addition to mentions of the coast and countryside.

• Other specific attractions and areas mentioned included The Historic
Dockyard, Chatham, Cobham, The North Downs and rivers.

• Overall, it is clear that residents look to incorporate heritage alongside the
outdoors.



Overall Support

Overall impact of tourism on Kent?

Positive Negative Don’t Know/Neutral

71% 5% 24%
BASE=42

• Gravesham residents exhibited a high level of support for winter tourism in their local
area, with 72% selecting some level of agreement, with the largest percentage selecting
‘agree’ (38%).

• In addition, a significant proportion of Gravesham residents felt the overall impact of
tourism on Kent was positive (71%), with only 5% stating they felt this was negative and
the remaining 24% selecting ‘don’t know’ or neutral.

• When comparing this sentiment to wave 3, support for tourism in their local area saw a
slight increase of +3%.

BASE=42
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20%

38%

25%

10%

3%
1% 1%

23%

40%

17%
15%

4%
2%

15%

27% 27%

21%

6%

3%

17%

38%

17%

24%

2% 2%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

Strongly
Agree

Agree Somewhat
Agree

Neither
Agree Nor
Disagree

Somewhat
Disagree

Disagree Strongly
Disagree

I support summer/winter tourism in my local 
area

WAVE 1 WAVE 2 WAVE 3 WAVE 4
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Tourism preserves historic buildings and monuments
Strongly 

Agree
Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree

Strongly 
Disagree

Total 
agreement

WAVE 1 37% 31% 20% 7% 4% 88%
WAVE 2 25% 36% 21% 13% 6% 82%
WAVE 3 12% 49% 24% 3% 9% 3% 85%
WAVE 4 38% 24% 21% 2% 5% 10% 83%
Tourism increases demand for local historical and cultural 
attractions

Strongly 
Agree

Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree
Strongly 
Disagree

WAVE 1 39% 44% 11% 3% 3% 94%
WAVE 2 32% 43% 13% 9% 2% 88%
WAVE 3 24% 58% 3% 3% 12% 85%
WAVE 4 41% 45% 10% 2% 2% 96%
Tourism increases availability of local recreation 
facilities/opportunities

Strongly 
Agree

Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree
Strongly 
Disagree

WAVE 1 21% 36% 27% 9% 4% 3% 84%
WAVE 2 23% 34% 25% 9% 6% 4% 82%
WAVE 3 18% 33% 12% 18% 12% 6% 63%
WAVE 4 17% 43% 24% 7% 5% 5% 84%
Tourism is harmful to natural places like the countryside or 
coastal areas

Strongly 
Agree

Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree
Strongly 
Disagree

WAVE 1 4% 7% 33% 30% 14% 11% 44%
WAVE 2 8% 15% 30% 28% 9% 8% 2% 53%
WAVE 3 3% 18% 39% 12% 15% 12% 60%
WAVE 4 7% 12% 31% 21% 17% 12% 50%

Tourism limits parking spaces available to local people
Strongly 

Agree
Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree

Strongly 
Disagree

WAVE 1 7% 14% 37% 17% 14% 9% 1% 58%
WAVE 2 17% 21% 30% 17% 2% 13% 68%
WAVE 3 21% 39% 12% 18% 6% 3% 72%
WAVE 4 7% 14% 33% 17% 17% 10% 2% 54%

There are too many visitors in my local area
Strongly 

Agree
Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree

Strongly 
Disagree

WAVE 1 1% 3% 20% 21% 39% 16% 4%
WAVE 2 6% 6% 13% 28% 21% 15% 11% 25%
WAVE 3 3% 3% 9% 15% 33% 15% 21% 15%
WAVE 4 12% 5% 14% 21% 36% 12% 17%

I like to meet visitors in my local area
Strongly 

Agree
Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree

Strongly 
Disagree

WAVE 1 7% 39% 21% 29% 3% 1% 67%
WAVE 2 6% 28% 17% 38% 2% 6% 4% 51%
WAVE 3 15% 21% 15% 42% 3% 3% 51%
WAVE 4 14% 29% 12% 33% 2% 5% 5% 55%
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Tourism increases employment opportunities

Strongly 
Agree

Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree
Strongly 
Disagree

Total 
agreement

WAVE 1 30% 29% 23% 10% 3% 6% 82%

WAVE 2 25% 25% 32% 8% 6% 2% 4% 82%

WAVE 3 33% 33% 9% 15% 3% 6% 75%

WAVE 4 21% 36% 19% 14% 7% 2% 76%

Tourism improves the local economy

Strongly 
Agree

Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree
Strongly 
Disagree

WAVE 1 31% 33% 21% 9% 3% 1% 1% 85%

WAVE 2 28% 47% 17% 8% 92%

WAVE 3 33% 33% 15% 9% 6% 3% 81%

WAVE 4 29% 38% 26% 2% 2% 2% 93%

Tourism improves local investment, development and 
infrastructure spending in the economy

Strongly 
Agree

Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree
Strongly 
Disagree

WAVE 1 4% 29% 20% 13% 13% 4% 17% 53%

WAVE 2 21% 30% 25% 25% 76%

WAVE 3 15% 36% 27% 15% 6% 78%

WAVE 4 17% 38% 26% 10% 5% 2% 2% 81%

Tourism increases prices for local services and amenities

Strongly 
Agree

Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree
Strongly 
Disagree

WAVE 1 4% 13% 16% 27% 16% 23% 1% 33%

WAVE 2 4% 13% 19% 43% 15% 6% 36%

WAVE 3 3% 15% 30% 21% 18% 12% 48%

WAVE 4 17% 24% 36% 10% 14% 41%

Tourism reduces my ability to access local services and facilities

Strongly 
Agree

Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree
Strongly 
Disagree

WAVE 1 1% 1% 4% 29% 19% 40% 6% 6%

WAVE 2 11% 6% 8% 38% 21% 13% 4% 25%

WAVE 3 6% 15% 27% 30% 18% 3% 21%

WAVE 4 2% 7% 10% 26% 19% 29% 7% 19%
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Overall, I am very satisfied with my life
Strongly 

Agree
Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree

Strongly 
Disagree

Total 
agreement

WAVE 1 27% 53% 10% 4% 3% 1% 1% 90%
WAVE 2 30% 34% 26% 4% 4% 2% 90%
WAVE 3 12% 52% 18% 12% 3% 3% 82%
WAVE 4 24% 45% 24% 5% 2% 93%
Having visitors around helps me feel more strongly connected to 
my local area

Strongly 
Agree

Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree
Strongly 
Disagree

WAVE 1 7% 23% 21% 33% 7% 6% 3% 51%
WAVE 2 8% 21% 21% 42% 6% 2% 2% 50%
WAVE 3 3% 21% 15% 39% 12% 6% 3% 39%
WAVE 4 12% 21% 5% 43% 7% 7% 5% 38%
Summer/winter tourism would not be a reason for me to move 
away from my local area

Strongly 
Agree

Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree
Strongly 
Disagree

WAVE 1 40% 37% 7% 7% 3% 3% 3% 84%
WAVE 2 30% 32% 9% 17% 6% 4% 2% 71%
WAVE 3 42% 18% 6% 18% 3% 9% 3% 66%
WAVE 4 26% 48% 10% 10% 2% 5% 84%

I feel safe in my local area
Strongly 

Agree
Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree

Strongly 
Disagree

WAVE 1 13% 42% 29% 3% 7% 3% 3% 71%
WAVE 2 11% 36% 19% 8% 23% 2% 2% 66%
WAVE 3 21% 33% 9% 9% 18% 3% 6% 63%
WAVE 4 17% 36% 31% 10% 2% 2% 2% 84%

I dislike living here
Strongly 

Agree
Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree

Strongly 
Disagree

WAVE 1 1% 6% 13% 16% 34% 30% 7%
WAVE 2 4% 2% 15% 13% 9% 38% 19% 21%
WAVE 3 3% 12% 3% 6% 12% 30% 33% 18%
WAVE 4 5% 2% 7% 14% 5% 43% 24% 14%

My local area is tranquil, peaceful and calm
Strongly 

Agree
Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree

Strongly 
Disagree

WAVE 1 4% 20% 37% 16% 10% 9% 4% 61%
WAVE 2 9% 30% 23% 19% 8% 2% 9% 62%
WAVE 3 9% 27% 12% 15% 18% 9% 9% 48%
WAVE 4 10% 21% 31% 19% 5% 7% 7% 62%

I live in a beautiful area
Strongly 

Agree
Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree

Strongly 
Disagree

WAVE 1 14% 24% 31% 9% 9% 9% 4% 69%
WAVE 2 19% 26% 23% 13% 8% 8% 4% 68%
WAVE 3 18% 21% 24% 12% 6% 12% 6% 63%
WAVE 4 14% 38% 19% 14% 2% 7% 5% 71%

Tourism protects and enhances the natural environment
Strongly 

Agree
Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree

Strongly 
Disagree

WAVE 1 14% 17% 29% 27% 9% 1% 3% 60%
WAVE 2 13% 13% 25% 32% 11% 4% 2% 51%
WAVE 3 9% 15% 9% 39% 21% 6% 33%
WAVE 4 5% 14% 36% 29% 7% 5% 5% 55%
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The number of visitors in my local area has...

Increased a 
lot

Increased a little Neither/Don’t know Reduced a little Reduced a lot Total agreement

WAVE 1 1% 10% 47% 14% 27% 11%

WAVE 2 28% 8% 43% 4% 17% 36%

WAVE 3 9% 18% 58% 12% 3% 27%

WAVE 4 5% 26% 64% 5% 31%

The number of residents using local attractions and facilities has...

Increased a 
lot

Increased a little Neither/Don’t know Reduced a little Reduced a lot

WAVE 1 6% 27% 34% 6% 27% 33%

WAVE 2 25% 11% 36% 11% 17% 36%

WAVE 3 9% 21% 49% 18% 3% 30%

WAVE 4 31% 62% 7% 31%

Given the impact that COVID-19 has had on local tourism, the quality of 
life for residents has...

Increased a 
lot

Increased a little Neither/Don’t know Reduced a little Reduced a lot

WAVE 1 1% 7% 54% 20% 17% 8%

WAVE 2 2% 6% 42% 26% 25% 8%

WAVE 3 9% 52% 36% 3% 9%

WAVE 4 2% 12% 57% 26% 2% 14%

Local infrastructure is improving (e.g. public toilets, car parks, 
playgrounds, footpaths, cycle paths)

Strongly 
Agree

Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree
Strongly 
Disagree

WAVE 1 3% 9% 16% 27% 19% 21% 6% 28%

WAVE 2 9% 11% 17% 30% 17% 15% 20%

WAVE 3 3% 18% 21% 21% 27% 9% 21%

WAVE 4 10% 21% 19% 21% 17% 10% 2% 50%

Local transport services are improving

Strongly 
Agree

Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Disagree
Strongly 
Disagree

WAVE 1 3% 6% 49% 14% 20% 9% 9%

WAVE 2 6% 6% 36% 21% 21% 11% 12%

WAVE 3 12% 3% 21% 21% 21% 21% 15%

WAVE 4 5% 19% 7% 31% 17% 12% 10% 31%



This research report has been produced by

Conducted as part of the Interreg Channel Experience 
Project and co-financed by the European Regional 

Development Fund
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